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MACnet, audited circulation in the Mid-Atlantic Region provides you with:
• Over 5,100,000 circulation
• Community Newspapers, Shoppers, Parenting, Ethnic and Business Publications
• 69% Mailed, 21% Home Delivered, 10% Controlled Bulk
• Zoning & Sub-zip available with inserts
• DMA coverage in Pennsylvania, New York, Ohio, New Jersey, West Virginia, Maryland, Delaware,

Virginia and Washington, DC
• 1.84 Readers per publication.

The MACPA readers “mirror” the markets they live in as can be seen by the statistics collected by Circulation Verification
Council.

Age: Strength of readership is in the 25-74 year old categories. Readers tend to begin to read our publications when
they consider: buying cars, getting married, buying homes, and having children. Our publications draw young
people into community interest and also into reading free community papers.

Income: Strength of readership is in the $25,000 – $99,000 household income categories. Slight losses in readership
appear in $100M-$150M with true losses in readership in the under $25M and over $150M categories

Educational Attainment: Strength of readership is in the high school to four-year degree educational attainment seg-
ments with measureable losses in less than high school attainment and slight losses in post graduate degree
attainment.

List of Publications in the Mid-Atlantic Community Papers Association Region

WHAT GOOGLE SAYS ABOUT NEWSPAPER ADVERTISING.
Myth: Newspaper advertising doesn’t work.
Reality: Google’s own research shows that 56 percent of consumers researched on purchasing products saw it in a newspa-
per. Google also says that newspaper advertising reinforces online ads: 52 percent are more likely to buy products if they see
it in the paper, especially their community paper 

Alyse Mitten, Executive Director
The Mid-Atlantic Community Papers Assoc.
MACnet (Mid-Atlantic Community Networks)
P O Box 408, Hamburg, PA  19526
Phone: 800-450-7227

Fax: 610-743-8500/610-465-8885
Email: info@macpa.net

Website: www.macnetonline.com

District of Columbia
Kaggwa Communications
The Washington Informer

Maryland
East County Times
Maryland Pennysaver
The Baltimore Times

New Jersey
Guide Publications
Life & Leisure
MJ Media LLC.com
NJ Community Publishing
The Herald Newspapers
The Villadom Times, Inc.
Today’s Shopper, LLC

New York
Fredonia Pennysaver, Inc.

Moneysaver Advertising, Inc.
Richner Publications, Inc.
The Queens Pennysaver
Webster-Ontario-Walworth Penny Saver

Ohio
Adams Street Publishing
Athens News
Columbus Messenger Company
Fostoria Focus
Graphic Publications, Inc.
The Key Shoppers’ News, Inc.
Trogdon Publishing, Inc.

Pennsylvania
ATJ Printing
Buxmont Media, LCC
Carrier Pigeon
Crytzer Associated Companies, Inc.
Haniford Enterprises LLC

Hocking Printing Company
Journal Newspapers, Inc.
Lopez Publications, Inc.
Movin Out
Mulligan Printing Corp.
Newspaper Marketing Association Inc.
Pittsburgh Pennysaver
Review Publishing
The Ad Bargain
The Country Print Shop
The Franklin Shopper
The Village View
The Windsor Press, Inc.
Upper Perk Shoppers Guide, Inc.
Weekly Bargain Bulletin Inc
Weekly Press of Philadelphia

West Virginia
Panhandle Buyers Guide
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MACNET GENERAL INFORMATION
Historical Points of Reference
1955 - PAAP, Pennsylvania Association of Advertising Publishers was formed
1988 - PennCAN, Pennsylvania Classified Ad Network was formed
1999 - PAAP changed its name to MACPA representing the states of  Ohio, New

Jersey, New York, Delaware, Maryland and West Virginia.
1999 - PennCAN changed its name to MACnet.
2003 - The state of Virginia and Washington, DC were added.
2007 - 5.2 Million Circulation over 360 Publications in an eight-state region.

What makes up a network?
A group of like-kind media that can be purchased by advertisers to provide them with a
way to reach interested buyers. 

So, what makes up the MACnet network?
In its simplest terms:

o It is a group of publications, free circulation publications distributed either weekly,
bi-weekly, or monthly.

o They are distributed through the mail, by carriers or through rack distribution.
o The MACnet network includes the states of Pennsylvania, Ohio, New York, New

Jersey, Delaware, Maryland, West Virginia, Virginia, and Washington, DC

What types of businesses would qualify for the network?
o Adoptions (Individuals only. No agencies)

o Antiques/Musical Instruments - Buying and Selling

o Auctioneers

o Debt Consolidation Services

o Dish Network/ DirecTV

o Franchises

o Mortgage Companies (must be licensed in the states we represent)

o Network & multi-level marketing companies (selling the business opportunity)

Examples:Avon, Herbalife

o Party Plan Companies (advertising the business opportunity)
Examples: Southern Living, Partylite, Pampered Chef

o Pets (Private breeders with litters only)

o Prefab buildings and Materials
Examples: Pole Buildings, Roofing

o Real Estate
Examples: Vacation Properties, Timeshares, Estates (Public Sales), Land and Lots,
Foreclosures

o Work from Home Businesses
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MACNET Networks are predetermined areas of coverage in the Mid-Atlantic Region and offers
the following coverage areas:

Full Network (All eight-states)

East Network 
(Eastern areas of New York, Pennsylvania & Maryland. 
Full coverage in New Jersey & Delaware)

Central Network 
(Central areas of New York, Pennsylvania & Maryland.
Eastern areas of Virginia & West Virginia. Full coverage in
Washington, DC)

Western Network 
(Western areas of New York, Pennsylvania, Virginia &
West Virginia. Full coverage in Ohio)

Pennsylvania Only
New Jersey Only
MDVV (Maryland,Washington, DC, 

West Virginia & Virginia)

All the publications that are part of MACnet are, circula-
tion audited*, independently owned publications with
75% of their revenue derived from free circulation publi-
cations.
*Contact the office for a currently copy of the MACnet circulation
audit and readership study.



PARTICIPATING PUBLICATIONS FOR THE NETWORKS
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Classified
Network
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CLASSFIED NETWORK
What network areas do we offer for the classified network?
Full Network

Includes: 5.2 Million Circulation, over 300 publications/zones. The cost is based on 9 /2¢ per thou-
sand households for our eight state regional
network.
$475 for 20 words and $15 for each additional word.
This includes Pennsylvania, Ohio, New York, New Jersey, Delaware Maryland, West Virginia,
Virginia, and Washington DC.

East Network
Includes: 1.6 Million circulation, 100 publications, represents the east 
portions of  New York and Pennsylvania, as well as all areas of Delaware and New Jersey
$245 for 20 Words and $15 for each additional word.

Central Network
Includes: 2.5 Million circulation, 173 publications, represents the central portions of  New York &
Pennsylvania, east portions of West Virginia & Virginia, all of Maryland & Washington, DC
$375 for 20 Words and $15 for each additional word.

West Network
Includes: 1.5 Million circulation, 112 publications represents all areas of Ohio,  Western areas of
Pennsylvania, West Virginia, & Virginia
$245 for 20 Words and $15 for each additional word.

Pennsylvania Only Area
Includes: 2.4 Million circulation, 137 publications represents all of Pennsylvania
$380 for 20 Words and $15 for each additional word.

New Jersey Only Area
Includes: 800,000 circulation, 60 publications includes all of New Jersey
4 WEEK COMBINED INSERTIONS - 4 WEEKS @ $390 for 20 Words and $15 for each additional
word.
Effective April 16, 2009

MDDCWVVA (Known as the DDVVNetwork)
Includes: 1.4 Million circulation, 110 publications represents all of Maryland, Washington, D.C.,
West Virginia, and Virginia.
$250 for 20 Words and $15 for each additional word.
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Contact MACnet 
for our current price
and publishers listing.

P. O. BOX 408 • HAMBURG, PA 19526
800-450-7227 | FAX 610-743-8500

New Customers...
can find out how effective their
advertising is when they pur-
chase 2 weeks at the regular

rate in any of our six networks
and receive the 3rd week for

1/2 off.
Save over $200.

*Does not include New Jersey Network.

Current
Customers...

can continue to save even more
when they purchase 3 weeks at
the regular rate in any of our
six networks and receive the

4th week for 1/2 off. 
This is an annual savings 

of over $3000*.
*Does not include New Jersey Network.

*All specials are only available on ads placed for consecutive we e k s .
Re s e rvations of ad run is re qu i red to qualify for the specials. Ad copy
changes are accepted. Pre - p ayment is not re qu i red but pre fe rred. If fo r
a ny reason an ad is cancelled during the period the special will be vo i d .

Six-pack Special
can find out how effective their
advertising is when they purchase
5 weeks at the regular rate in any
of our six networks and receive the 
6th week FREE + a Six-Pack of
Chocolate Bars, Yumm!!!

Save over $4000*.
*Does not include New Jersey Network.

Get Results and Save Money, too,
with the

New Customer & 
Frequent Buyer Specials

New Jersey 
Network Only...

purchase 4 weeks in the 
New Jersey Network

for only $390.

NEW
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2x2 & Display
Networks



MACnet also offers two display network programs:
House 2 House 2x2 Network & Customized Display

Easy to Do 2x2 Network
1) Simple rules
2) Two ways to sell it…

o Predetermined areas of coverage
o Customer specific - known as Pick n Choose 2x2

3) Predetermined areas of coverage
Follow the circulation figures for the classified network.
Replace the thousand comma with a period and take that 
figure x $1 = The customer's cost.

4) Customer specific
Customer chooses the publications they want to run in based 
on the following:

At least 3 publishers full run of circulation
At least 800,000 circulation
All new publications

Take this circulation figure and change the comma to a period. You have your price. $1.15 per
thousand.

5) All ads are commissionable.
6) Deadline: Wednesday noon prior to the week requested.
7) Size of the ad is 2” x 3.25”

The Cans and Can'ts….with the 2x2 Network

Can'ts
8) Can't run the ad in publications at the 2x2 rate where they are currently advertisers.
9) Can't run in partial circulation or less than 800,000* circulation.
10) Can't bill the ads. This network is prepayment ONLY.
11) Can't run co-op ads in the 2x2 network

Publishers are allowed to adjust the size of the ads
Two week window of exposure

12) Can't guarantee that the ad will not be adjusted to fit.
13) Can't run more than four 2x2 network ads in each publication per week.

Cans
14) Can guarantee circulation (Customer requested circulation only)
15) Can use the convenience of the network to place ads in publications where they are current adver-

tisers at the local open rate.
16) Can run a 2x4 just by doubling the price of the 2x2. The ad size would be 4” h x 3.25” w .

- 16 -



Customized Display Advertisements
1) The customer determines the size and publications they want to run in.
2) Three simple rules

o Must be at least three publishers
o Must be the same size in every publication (copy can be 

different)
o Must be larger than a 2x2 advertisement

3) All ads are based on local open rates
4) Rates currently available for quarter, half, and full page ads 
5) All ads are commissionable
6) Deadline: Wednesday noon prior to the week requested.

The Cans….with Display Advertisements through the Network
7) Can run the ads in publications where they are currently running. 

Sorry, rates will be the local open rate.
8) Can be billed…Yes, preapproved advertisers can be billed and must be paid within 30 days of

receipt of invoice and tearsheets
Credit cards, certified checks and money orders also accepted.

9) Can run co-op ads. Unlike the 2x2 ads, publishers will be requested to float the ad in cases where
the ad doesn't fit their column width and the ad will run the week requested.

10) Can guarantee circulation
11) Can provide your customer with a tearsheet from each publication
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FSI
Program



Free Standing Insert Programs
1) The customer determines where they want their insert distributed by the following parameters:

zip codes
counties 
city
state
publication

2) Simple rules
o Must be at least 800,000
o Must supply an example of the insert for weight and content

3) Rates for inserts are based on 8-1/2 x 11 insert sheets
4) Insert rates are publisher's CPM rates
5) Insert rates are not commissionable
6) Deadline: Pre-approval for insert size, weight, and content at least 6 weeks prior to insert.

Final insert deadline at least 4 weeks prior to insert.
7) Insert sheets supplied from MACnet to the printer for insure accuracy in delivery.

The Cans….with the Insert Program through the Network
8) Can run the inserts in publications where they are currently running 

display ads.
9) Can be billed…Yes, pre-approved advertisers can be billed and must be paid within 30 days of

receipt of final invoice and certificates of 
completion.

10) Can and will guarantee circulation
11) Can provide your customer with a certificate of completion from every publication requested for the

insert.

- 29 -



- 30 -



- 31 -

Display
Online

Network
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Visit
www.macnetonline.com

for details on all our networks.
• Classified Networks •

• 2x2 Networks •
• Display Networks •
• Insert Programs •

• Display Online Networks •

One Call Does It All!


